


INTRODUCTION

The NFL is home to some of the strongest brands in the world. The social

audience across all 32 teams is a staggering 153,223,662 people. This reach
expands across borders, with teams like the Patriots and the Dolphins counting
30% of their Facebook fans outside of the United States.

NFL teams are successfully using social media as a way to not only engage with

fans, but to acquire new ones. But some are doing it more successfully than
others.

We wanted to find out which teams are killing it when it comes to social - Who's
growing their audience? Does on-the-field success translate into social success?

Do more followers equal higher engagement? Which channels are the most
effective?

We used Rival 1Q to answer those questions and provide in-depth analysis and
recommendations for NFL teams that want to up their social media game.



We used Rival IQ to analyze 135,000 social media posts across Facebook, Twitter and

Instagram for every team in the NFL, across the 2016 regular season (09/08/16 -
01/01/17).

We gathered data using Rival |1Q’s cross-channel ranking capability, as well as channel-
specific rankings for Facebook, Twitter, and Instagram.

Engagement is defined as measurable interaction on social media posts, including
likes, comments, favorites, retweets, shares and reactions. Engagement rate is
calculated based on all these interactions divided by total follower count.

Try Rival 1Q for free



https://www.rivaliq.com/?utm_source=rivaliq&utm_medium=ebook&utm_campaign=nfl-report-2017
https://www.rivaliq.com/?utm_source=rivaliq&utm_medium=ebook&utm_campaign=nfl-report-2017
https://www.rivaliq.com/?utm_source=rivaliq&utm_medium=ebook&utm_campaign=nfl-report-2017
https://www.rivaliq.com/?utm_source=rivaliq&utm_medium=ebook&utm_campaign=nfl-report-2017
https://www.rivaliq.com/?utm_source=rivaliq&utm_medium=ebook&utm_campaign=nfl-report-2017
https://www.rivaliq.com/?utm_source=rivaliq&utm_medium=ebook&utm_campaign=nfl-report-2017
https://www.rivaliq.com/?utm_source=rivaliq&utm_medium=ebook&utm_campaign=nfl-report-2017




Dallas Cowboys
New England Patriots
Pittsburgh Steelers
Green Bay Packers
Denver Broncos
Seattle Seahawks
San Francisco 49ers
New York Giants
Chicago Bears

New Orleans Saints
Carolina Panthers
Philadelphia Eagles
Oakland Raiders
Houston Texans
Baltimore Ravens
Miami Dolphins
New York Jets
Indianapolis Colts
Atlanta Falcons
Washington Redskins
Detroit Lions
Minnesota Vikings
Kansas City Chiefs
San Diego Chargers
Arizona Cardinals
Cleveland Browns
Cincinnati Bengals
Buffalo Bills

Tampa Bay Buccaneers
Tennessee Titans
L.A. Rams
Jacksonville Jaguars

Calculated by total follower count at the end of the regular season - January 1, 2017

I Facebook

3,500,000

B Instagram

7,000,000

B Twitter

10,500,000

14,000,000
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" CROSSCHANNEL FOLEGWER GRRWTH

Follower growth across the regular season

Oakland Raiders

Dallas Cowboys

Tampa Bay Buccaneers
Atlanta Falcons 7.69%

Arizona Cardinals | 7.34%
Tennessee Titans T 6.88%
Kansas City Chiefs . 6.85%
Houston Texans e 6.67%
LA Ramnns | IR 6.29%
Buffalo Bills I 6.22%
New York Giants I 6.20%
Cleveland Browns e 6.00%
Pittsburgh Steelers I NG 5.73%
Miami Dolphins | —— 5.63%
Cincinnati Bengals I 5.519%
Minnesota Vikings " 5.47%
Seattle Seahawks ININIEGEGEEEEEEE 5.46%
Detroit Lions I 5.44%
Philadelphia Eagles I " 5.30%
New England Patriots I —— 4.51%
Baltimore Ravens .. 4.15%
Carolina Panthers I 4.04%
Jacksonville Jaguars RGN 3.95%
Green Bay Packers I 3.59%
Washington Redskins [ - 3.49%
Denver Broncos NN 3.42%
Chicago Bears I— = 2999
New York Jets NI 2.65%
Indianapolis Colts [ RGN 2.55%
San Diego Chargers NN 2.16%
New Orleans Saints [ RGN 1.75%
San Francisco 49ers NN  1.67%

9.68%

9.07%

8.22%




— CROSS?CHANNEL ENGAEEMENT RATE

Average engagement rate per post across Facebook, Instagram and Twitter

Kansas City Chiefs 0.370%
Dallas Cowboys 0.350%
L.A. Rams 0.347%
Buffalo Bills 0.329%

Arizona Cardinals | 0.319%
Oakland Raiders |1 0.310%
Seattle Seahawks I 0.302%
Carolina Panthers I 0.299%
New England Patriots I 0.296%
New York Giants | 0.270%
Pittsburgh Steelers I 0.262%
Minnesota Vikings I 0.254%
Miami Dolphins I 0.249%
Baltimore Ravens . 0.244%
Philadelphia Eagles I 0.231%
Washington Redskins I 0.222%
Atlanta Falcons N 0.204%
Green Bay Packers [N 0.198%
Cincinnati Bengals I " 0.190%
San Diego Chargers I —_—_—_—— 0.187%
Tennessee Titans NG 0.182%
Denver Broncos e 0.165%
New York Jets N 0.163%
Tampa Bay Buccaneers I . 0.161%
Indianapolis Colts [ GG 0.156%
New Orleans Saints N 0.153%
Houston Texans . 0.144%
San Francisco 49ers NN 0.136%
Cleveland Browns .. 0.134%
Jacksonville Jaguars I N 0.128%
Detroit Lions I NS 0.107%
Chicago Bears NN  0.070%



CEMENT

Average number of posts per day, per channel Average post engagement rate per channel

2.00%

Facebook
10.50

Twitter
20.40

V100 0.046%
Instagram ] e
424 Facebook Instagram Twitter

Avg. number of posts per day per channel Avg. Engagement Rate per Post



Average number of posts per day, per post type Average engagement rate per post type

Video
4.99

0.42%

Status Update
2.91

Photo 0.26%
16.30

0.07%
0.04%

Link ] -

11.20 Status Update Video Photo Link

Avg. number of posts per post type, per day Avg. Engagement per post type
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We wanted to understand whether success on the field translates to success on social
media. To do this, we used Rival IQ to generate week-by-week charts of the average
engagement rate per post for each team. We then studied each team'’s regular season

record and marked wins, losses, ties and byes on each chart.

We came to see a strong trend: when a team wins, fans are much more likely to engage
on social media. This rings true for every team except the New York Jets: their fans
actually engage at higher rates when the team loses, perhaps as a show of support.

Another phenomenon is that when teams face their rivals, engagement either soars or

plummets (depending on who wins, of course).

To calculate what we've christened as a ‘Fair-weather Fans Ranking’, from most loyal to
least loyal fans, we looked at the percentage between the average engagement rate
when a team wins vs when a team loses, across the entire regular season.




WIN VS LOSS ENGAGEMENT

259% .181%

AVERAGE ENGAGEMENT IN A WIN WEEK AVERAGE ENGAGEMENT IN A LOSS WEEK

AVERAGE NUMBER OF POSTS IN A WIN WEEK AVERAGE NUMBER OF POSTS IN A LOSS WEEK



HOME VS AWAY ENGAGEMENT

231%  .207%

AVERAGE ENGAGEMENT IN A HOME-GAME WEEK AVERAGE ENGAGEMENT IN AN AWAY-GAME WEEK

266 238

AVERAGE NUMBER OF POSTS IN A HOME-GAME WEEK AVERAGE NUMBER OF POSTS IN AN AWAY-GAME WEEK



Most loyal

d
<

Least loyal

Win Avg. Engagement Loss avg. Engagement Loss Engagement as % of Win

O 00 N oo ul A W IN=—

New York Jets
Carolina Panthers
Washington Redskins
Baltimore Ravens
Detroit Lions
Jacksonville Jaguars
Buffalo Bills
Cincinnati Bengals
New York Giants
Seattle Seahawks
San Diego Chargers
New Orleans Saints
New England Patriots
San Francisco 49ers
Denver Broncos
Houston Texans
Green Bay Packers
Arizona Cardinals
Dallas Cowboys
Pittsburgh Steelers
Tampa Bay Buccaneers
L.A. Rams

Kansas City Chiefs
Atlanta Falcons
Tennessee Titans
Oakland Raiders
Indianapolis Colts
Miami Dolphins
Chicago Bears
Cleveland Browns
Minnesota Vikings
Philadelphia Eagles
Average

0.167%
0.304%
0.247%

0.271%
0.119%
0.154%
0.367%
0.215%
0.296%
0.332%
0.231%
0.184%
0.309%
0.183%
0.183%
0.164%
0.228%
0.392%
0.377%
0.293%
0.189%
0.438%
0.409%
0.225%
0.212%
0.336%
0.189%
0.297%
0.109%
0.234%
0.318%
0.313%
0.259%

0.173%
0.303%
0.203%

0.222%
0.097%
0.122%
0.289%
0.166%
0.225%
0.247%
0.169%
0.132%
0.217%
0.128%
0.126%
0.112%
0.155%
0.264%
0.253%
0.196%
0.126%
0.291%
0.270%
0.148%
0.136%
0.210%
0.116%
0.174%
0.060%
0.128%
0.169%
0.159%
0.181%

103.60
99.93
82.05

82.00
81.19
79.30
78.68
77.34
76.05
74.41
72.98
71.64
70.28
69.95
68.99
68.23
67.84
67.35
67.12
66.94
66.58
66.50
66.02
65.66
64.46
62.54
61.38
58.52
55.04
54.53
53.04
50.72
70.34
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Engagement Rate per Post

0.8%

0.6%

0.4%

0.2%

0%

Arizona Cardinals

This Salute to Service video caused this

surge, generating a staggering 68%
engagement rate

6-6 tie with the Seahawks

O win O Loss O Bye O Tie

Week

10

11

12 13 14 15 16 17


https://www.facebook.com/arizonacardinals/videos/10154714411352298/

Engagement Rate per Post

0.5%

0.375%

0.25%

0.125%

0%

Atlanta Falcons
O win O Loss O Bye O Tie

This Salute to Service video caused a huge .
spike in engagement for the Falcons, with a :

28% engagement rate on Facebook . 33-16 win over the Falcons’ biggest
; : : ; : \4 : : rivals, the Carolina Panthers

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week


https://www.facebook.com/atlantafalcons/videos/10154247082612842/
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Baltimore Ravens
O win O Loss O Bye O Tie

21-14 win over rivals the
0.4% s Pittsburgh Steelers

0.3%

0.2%

Engagement Rate per Post

0.1%

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week



2 o

% | CCES:

Buffalo Bills
O win O Loss O Bye O Tie

Beat the 49ers at home: 45-16

0.6% : /

0.45%
%
O
(A
)
O
)]
IS

~ 03%
[
D]
-
Q
o0
(48]
oV0]
-
Ll

0.15%

Lost to in-state rivals, NY Jets
0%

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week



Engagement Rate per Post

0.4%

0.3%

0.2%

0.1%

0%

Carolina Panthers

O win O Loss O Bye O Tie

16-17 loss to rivals, the
Buccaneers

Week

10

11

12 13 14 15 16 17
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Chicago Bears
O win O Loss O Bye O Tie

20-10 victory over the Vikings at
0.18% : home

0.135%

0.09%

Engagement Rate per Post

0.045%

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week
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Cincinnati Bengals
O win O Loss O Bye O Tie

0.4%

31 - 17 win over Cleveland Browns

0.3%

0.2%

Engagement Rate per Post

0.1%

0%

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week



Engagement Rate per Post

0.24%

0.18%

0.12%

0.06%

0%

Cleveland Browns

O win O Loss O Bye O Tie

Overtime loss to the Miami >

Dolphins 20-17 win vs San Diego Chargers

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week
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Da | |aS COWboyS 31-26 win over rivals the Redskins

at home

0.6% | 30-16 victory over long-time rivals, : : : : 5 °
Green Bay Packers : : :

O win O Loss O Bye O Tie

0.45%

0.3%

. Beatrivals, the Steelers, 35-30

Engagement Rate per Post
o

0.15% °

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week



HI X CCES

Denver Broncos
O win O Loss O Bye O Tie

0.24% 24-6 victory over the Raiders
: : ; : : : : 5 : >

0.18%

0.12%

Engagement Rate per Post

13-21 loss to rivals, San Diego
Chargers

0.06%

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week



Engagement Rate per Post

0.2%

0.15%

0.1%

0.05%

0%

Detroit Lions

O win O Loss O Bye O Tie

Victory over rivals, Minnesota
Vikings

Loss to the Packers in the
NFC North title game

14-17 loss to biggest rivals, the
Chicago Bears

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week



Engagement Rate per Post

0.4%

0.3%

0.2%

0.1%

0%

Green Bay Packers

O win O Loss O Bye O Tie

31-23 win over the Detroit lions in

NFC North title game \

1 2 3 4 5 §) 7 8 9 10
Week

11 12 13 14 15 16 17



Engagement Rate per Post

0.26%

0.195%

0.13%

0.065%

0%

Houston Texans

O win O Loss O Bye O Tie

12-10 win at home vs

Cincinnati Bengals \

Week

10

11 12 13 14 15 16 17



Engagement Rate per Post

0.3%

0.225%

0.15%

0.075%

0%

IS UCCES

Indianapolis Colts

O win O Loss O Bye O Tie

24-20 win vs Jaguars

Week

10

11

12

13 14 15

16 17



Engagement Rate per Post

0.2%

0.15%

0.1%

0.05%

0%

Jacksonville Jaguars

30-27 win vs Colts in London

20-21 loss to divisional rivals, /
Houston Texans :

O win O Loss O Bye O Tie

7 8 9 10
Week

11

12 13 14 15 16 17



Engagement Rate per Post

0.7%

0.525%

0.35%

0.175%

0%

Kansas City Chiefs

O win O Loss O Bye O Tie

37-27 win over long-time rivals,
the Chargers

33-10 Christmas Day victory over
the Broncos

Week

10

11 12 13 14 15 16 17



Engagement Rate per Post

0.6%

0.45%

0.3%

0.15%

0%

LA Rams

O win O Loss O Bye O Tie
9-3 victory over the Seahawks

42-14 |loss to the Falcons

~

21-22 loss to rivals the 49ers

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week
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Miami Dolphins
O win O Loss O Bye O Tie

Beat the rivals Buffalo Bills 34-31

0.5% : : : : : : : : in OT

0.375%

Engagement Rate per Post

0.25%
0.125%
< 7-22 loss to Cincinnati Bengals
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17

Week



Engagement Rate per Post

0.5%

0.375%

0.25%

0.125%

0%

Minnesota Vikings

31-13 victory over the Houston
Texans

O win O Loss O Bye O Tie

8 9 10 11
Week

12 13 14 15 16 17



Engagement Rate per Post

0.38%

0.285%

0.19%

0.095%

0%

New England Patriots

O win O Loss O Bye O Tie

24-31 loss to rivals, Seattle
Seahawks

Week

10 11 12 13 14 15 16 17
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New Orleans Saints
O win O Loss O Bye O Tie

35-34 win at San Diego
Chargers

24% : : :

0.18%

0.12%

Engagement Rate per Post

o |

11-16 loss to rivals Tampa Bay

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week



Engagement Rate per Post

0.4%

0.3%

0.2%

0.1%

0%

New York Giants

Victories over rivals, Dallas
Cowboys

O win O Loss O Bye O Tie

19-10 win over the Redskins,
another rival

Week

10

11

12

13

14

15 16 17
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New York Jets
O win O Loss O Bye O Tie

0.26%

0.195%
%
@)
(ol
O
o
)
T
“  0.13%
C
Q
-
) :
o0 : :
M H a
00 :
L] : :

0.065% =~

3-14 loss to long-time rivals the
Patriots
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17

Week
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Oakland Raiders
O win O Loss O Bye O Tie

Win against long-time rivals the
0.5% : : : : : : : : : Broncos

0.375%

0.25%

0.125% Loss to bitter rivals, Kansas City
: : : : : Chiefs

Engagement Rate per Post

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week
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Philadelphia Eagles
O win O Loss O Bye O Tie

0.6%
| | 34-3 win against in-state rivals,
Pittsburgh Steelers

0.45%
%)
@)
(Al
@
o
Q
IS

T 03%
C
Q
£
)
00
Q)
00
C
Ll

0.15%

0%

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week



Engagement Rate per Post

0.5%

0.375%

0.25%

0.125%

0%

Pittsburgh Steelers

O win O Loss O Bye O Tie

Christmas Day win, 31-27 vs the

Baltimore Ravens

Week

10 11 12 13 14 15 16 17



Engagement Rate per Post

0.4%

0.3%

0.2%

0.1%

0%

San Diego Chargers

O win O Loss O Bye O Tie

21-13 win against rivals Denver
Broncos

37-27 loss to rivals the Kansas
City Chiefs

8 9 10 11 12 13 14 15 16 17
Week



Engagement Rate per Post

0.26%

0.195%

0.13%

0.065%

0%

San Francisco 49ers

28-0 victory over rivals, the LARams

21-33 loss to the Arizona

g Cardinals

O win O Loss O Bye O Tie

1 2 3 4 5 §) 7 8 9 10
Week

11

12 13 14 15 16 17
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Seattle Seahawks
O win O Loss O Bye O Tie

31-24 victory over rivals, the

0.4% Patriots

0.3%

0.2%

20-25 loss to New Orleans Saints

Engagement Rate per Post

0.1%

1 2 3 4 5 §) 7 8 9 10 11 12 13 14 15 16 17
Week



Engagement Rate per Post

0.24%

0.18%

0.12%

0.06%

0%

Tampa Bay Buccaneers

2 o

% | CCES:

O win O Loss O Bye O Tie

16-11 win over rivals, the : —>
Saints, at home :

28-43 loss to the Atlanta
Falcons

8 9 10 11 12 13 14 15 16 17
Week



Engagement Rate per Post

0.4%

0.3%

0.2%

0.1%

0%

Tennessee Titans

20-17 loss to rivals the Houston
Texans

\

O win O Loss O Bye O Tie

19-17 win over the Chiefs

Week

10

11

12

13

14

15

16

17



Engagement Rate per Post

0.32%

0.24%

0.16%

0.08%

0%

Washington Redskins

27-27 tie with the Bengals

O win O Loss O Bye O Tie

42-24 victory over the Green Bay
Packers

Week

10 11 12 13 14 15 16 17
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Dallas Cowboys
New England Patriots
Pittsburgh Steelers
Green Bay Packers
Denver Broncos
San Francisco 49ers
Chicago Bears

New Orleans Saints
Seattle Seahawks
New York Giants
Oakland Raiders
Philadelphia Eagles
Carolina Panthers
Baltimore Ravens
Indianapolis Colts
Miami Dolphins
Houston Texans
Minnesota Vikings
New York Jets
Washington Redskins
Detroit Lions
Atlanta Falcons

San Diego Chargers
Kansas City Chiefs
Arizona Cardinals
Cleveland Browns
Cincinnati Bengals
Tampa Bay Buccaneers
Tennessee Titans
Buffalo Bills

L.A. Rams
Jacksonwville Jaguars

Calculated by Facebook follower count at the end of the regular season - January 1, 2017

T 4,468,103
T 4,229,186
e 4,130,653
e 4,073,708
T 4,048,517
T 3,968,433
3,380,570
e 3,030,384
A 2,396,853
. 2,361,478
I 2,280,030
I 2,227,141
. 2,183,084

. 2,105,995

. 2,006,205

. 1,980,603

|
I 1,856,842
|
I 1,531,544

|
I
]
I 935,670
. 927,153
N 856,346
N 794,637
IS 591,548

St drach

!
|
|
$

1,268,231
1,199,972
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Kansas City Chiefs
Buffalo Bills

Arizona Cardinals
Carolina Panthers
Dallas Cowboys

St. Louis Rams
Minnesota Vikings
New England Patriots
Baltimore Ravens
Atlanta Falcons
Washington Redskins
Seattle Seahawks
New York Giants
Oakland Raiders
Tennessee Titans
Tampa Bay Buccaneers
Miami Dolphins
Philadelphia Eagles
Pittsburgh Steelers
Cincinnati Bengals
Houston Texans
San Diego Chargers
Green Bay Packers
Denver Broncos
New Orleans Saints
Cleveland Browns
New York Jets
Detroit Lions
Indianapolis Colts
Jacksonville Jaguars
San Francisco 49ers
Chicago Bears

Average engagement rate per post on Facebook

T 0.24%
T 0.22%
. 0.22%
. 0.21%
T 0.20%
T 0.20%
T 0.19%
T 0.19%
T 0.19%
. 0.18%
. 0.18%
I 0.17%
A 0.16%
A 0.15%
A 0.14%
. 0.13%
I 0.13%
I 0.13%
A 0.12%
I 0.12%
A 0.11%
. 0.10%

I 0.10%

I 0.09%

N 0.09%

I 0.09%

I 0.07%

I 0.05%

0.30%

0.32%

0.39%

0.47%




FACE:

Average number of Facebook posts per day, Average engagement rate per Facebook post type
per post type

Photo 0.30%
2.96

0.22%

0.08% 0.08%

Video

103 Link

5.56

Status Update Status Update  Video Photo Link
0.03

Avg. number of posts per post type, per day Avg. Engagement per post type



BAA

s
O AR

85

Qpet T U-YOUNS
0.%\;9\'\_‘—:%/:; VIO




New England Patriots
Dallas Cowboys
Seattle Seahawks
Pittsburgh Steelers
Carolina Panthers
New York Giants
San Francisco 49ers
Green Bay Packers
Denver Broncos
Oakland Raiders
Philadelphia Eagles
Houston Texans
Baltimore Ravens
New Orleans Saints
Miami Dolphins
Chicago Bears
Washington Redskins
Atlanta Falcons
Arizona Cardinals
Kansas City Chiefs
New York Jets
Minnesota Vikings
Detroit Lions
Indianapolis Colts
San Diego Chargers
Cleveland Browns
L.A. Rams

Buffalo Bills
Cincinnati Bengals
Jacksonville Jaguars
Tampa Bay Buccaneers
Tennessee Titans

Calculated by Instagram follower count at the end of the regular season - January 1, 2017

2,249,502
2,178,652

1,959,043

1,413,545
1,381,559
T 1,368,700
e 1,364,044
S 1,276,673
. 1,170,247
T 1,027,729
930,371
T 370,441
. 705,698
e 690,217

I 650,495

I 622,038

e 558,027

. 535,740

. 524,261

e 504,822

e 502,606

. 496,209

I 478,667

I 477,493

I 469,922

I 416,176

s 373,928

e 348,851

I 321,397

N 271,994

N 266,950

I 249,948




s
P

Average engagement rate per post on Instagram

3.05%

New England Patriots

Oakland Raiders 2.68%
Dallas Cowboys 2.61%
Buffalo Bills 2.56%

Green Bay Packers | 2.45%
Pittsburgh Steelers | 2.28%
Philadelphia Eagles I 2.26%
Tennessee Titans NG 2.23%
Seattle Seahawks G 2.21%
Minnesota Vikings | IR 2.11%
San Diego Chargers G 2.09%
Washington Redskins | IR 1.919%
Tampa Bay Buccaneers I 1.88%
Baltimore Ravens NI 1.83%
Kansas City Chiefs I 1.80%
LA Rams I 1.78%
Carolina Panthers NG 1.78%
New York Giants IR 1.74%
Atlanta Falcons I N 1.72%
Arizona Cardinals | I 1667
Cleveland Browns .. 1.64%
Denver Broncos NG 1.671%
Cincinnati Bengals [ N 1.61%
Miami Dolphins I EEREGEE——  1.59%
New York Jets I NREEE . 1.58%
Detroit Lions N 1.57%
Chicago Bears I mmm— 1559
Indianapolis Colts NI 1.48%
Houston Texans [ NG 1.28%
New Orleans Saints [ NG 1.27%
Jacksonville Jaguars [ NG 1.23%
San Francisco 49ers NGNS 1.17%
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INSFAGRAM P %T TYPES

Average number of Instagram posts per type Average engagement rate per Instagram post type
2.06%
1.54%
Video
Photo 053
3.71

Video Photo
Avg. number of posts per post type, per day Engagement Rate
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New England Patriots
Dallas Cowboys
Denver Broncos

Carolina Panthers
Pittsburgh Steelers
Seattle Seahawks
Green Bay Packers
San Francisco 49ers
Philadelphia Eagles
New York Giants
Chicago Bears
Houston Texans
Atlanta Falcons
New York Jets

New Orleans Saints
Detroit Lions
Baltimore Ravens
Oakland Raiders
Washington Redskins
Cleveland Browns
Minnesota Vikings
Kansas City Chiefs
Miami Dolphins
Indianapolis Colts
Cincinnati Bengals
Buffalo Bills

San Diego Chargers
Arizona Cardinals
Tampa Bay Buccaneers
Tennessee Titans
L.A. Rams
Jacksonwville Jaguars

Calculated by Twitter follower count at the end of the regular season - January 1, 2017

1,662,405
T 1,673,720
T 1,502,643
e 1,434,946
. 1,434,690
T 1,317,172
T 1,279,940
T 1,224,618
A 1,066,724
T 1,051,041
I 1,009,563
I 993,786
S 988,463
e 878,075
. 855,205
e 776,667
e 765,584
I 756,168

A 731,770

. 729,376

e 658,669

I 647,495

e 614,229

I 607,809

. 558,649

e 504,846

e 451,443

s 405,979

2,008,211
1,927,238

2,346,731

2,794,834



Dallas Cowboys
Oakland Raiders
Pittsburgh Steelers
Buffalo Bills
Minnesota Vikings
Seattle Seahawks
L.A. Rams

Kansas City Chiefs
Washington Redskins
Indianapolis Colts
Miami Dolphins
Baltimore Ravens
Philadelphia Eagles
New England Patriots
Tennessee Titans
Atlanta Falcons

San Diego Chargers
New York Giants
Cleveland Browns
Arizona Cardinals
Cincinnati Bengals
Carolina Panthers
Denver Broncos
Green Bay Packers
New Orleans Saints
Tampa Bay Buccaneers
Detroit Lions

San Francisco 49ers
New York Jets
Jacksonville Jaguars
Houston Texans
Chicago Bears

Average engagement rate per post on Twitter

T 0.066%
T 0.065%
T 0.062%
. 0.0671%
e 0.060%
= 0.059%
T 0.056%
T 0.0559%
T 0.054%
T 0.052%
e 0.051%
I 0.049%
IR 0.041%
A 0.039%
e 0.038%
A 0.037%
e 0.035%
I 0.034%
s 0.033%
A 0.031%
. 0.031%
e 0.029%

I 0.024%

. 0.022%

I 0.022%

I 0.021%

I 0.021%

I 0.020%

s 0.016%

0.078%

0.094%

0.114%




Average number of Twitter posts per post type

Link
5.86

Video

168 Status Update

2.99

Photo
9.86

Avg. number of posts per post type, per day

Average engagement rate per Twitter post type

0.078%

0.052%

Status Update Photo Video Link

0.033% 0.034%

Avg. Engagement per post type






Learn how yOou measure up to your own

competitors

One of the best ways to get ideas for new content or
social strategies is to check out what your competitors

are up to.

You might find that they're having success by using a
specific hashtag, or running a competition that sparks
an idea for you to create your own.

If you'd like to give it a try, you can claim your free 7
day trial of Rival IQ and start tracking your
competitors today.

Try Rival IQ for free. No credit card required »
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ABOUT RIVAL 1Q

Rival IQ is an easy-to-use tool that helps you:

Understand Your Social Landscape
Track results across all social profiles, including

engagement, in influencers, social bios, and sentiment—for
you and your competitors.

Gain Competitive Insight
Conduct competitive analysis in minutes. Monitor your

industry, create benchmarks, and evaluate competitor
activity in time to respond before the market shifts
direction.

Simplify Access to Data
Find comprehensive analytics for all major social channels

and the web, both for your company and your competitors -
all from one source.

Get your free trial »
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