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INTRODUCTION N
The news business is more fragmented than ever before, and kS
organizations are struggling to lift website traffic, acquire new -

subscribers and grow revenue. While social media is responsible
for much of that fragmentation, it's also a useful platform for
building a dynamic and engaged community. '

We wanted to find out which publishers are 'kailling it when it
comes to social - Who's growing their audience? Which
organizations see the most consistent engagement? What sc’)rt'/of
content are they posting? How can other publishers use this data

to help them build smarter social media strategies?

We used Rival I1Q to answer those questions and pro
analysis and recommendations for publishers th
their social media game.



METHODOLOGY

We used Rival IQ to analyze 662,000 social media posts across Facebook, Twitter and
Instagram for 50 top news organizations in the United States across the 90 day period
commencing 1 February 2017.

We gathered data using Rival IQ’s cross-channel ranking capability, as well as channel-
specific rankings for Facebook, Twitter, and Instagram. The cross-channel (or overall)
ranking is defined by engagement average across all channels.

Engagement is defined as measurable interaction on social media posts, including
likes, comments, favorites, retweets, shares and reactions. Engagement rate is

calculated based on all these interactions divided by total follower count.

We've also provided qualitative analysis with best practice examples from some of the

top-performing organizations.

Try Rival 1Q for free
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TOP 204CROSS - CHANNEL AUDIENCE

Calculated by total follower count as of April 25 2017

| Facebook B Instagram B Twitter

CNN — 642485947
BBC — 63838631
New York Times — 51,910,302
Fox News _ 30,800,222
TIME _ 29553601
The Economist _ 29187$TO
Reuters NI 340,696 '
ABC News [ 22,055,174
The Huffington Post _ 20,325,039
Wall Street Journal NI 20.78,367
Forbes NI 15,766,433
The Washington Post NI 45,393
Mashable NG (734,88
NBC News N 14628441
The Guardian NG /127,746
USATODAY I 3,543,004
NPR I 12,350,36
Wired NI 11,659,367
Associated Press I 11314300
CBS News [NNENEEEEE 10,060,058

17,500,000 35,000,000 52,500,000
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Calculated by average engagement rate per post across all social media channels

Mic

Mother Jones
AXios
BuzzFeed News
USA TODAY
MSNBC
National Review
Vox

The Week

The Blaze

The Huffington Post
Fox News

ABC News

NPR

The Hill

The Atlantic
New York Post
VICE

The Daily Beast
NBC News

T 0.351%

A 0.238%
T 0.215%

A 0.144%
A 0.123%

0.107%

I 0.106%
I 0.100%

I 0.069%
I 0.064%
N 0.062%
I 0.061%
I 0.058%
I 0.058%
N 0.057%
BN 0.038%
B  0.036%
B  0.034%
B 0.033%
I  0.030%

SEE WHERE YOU RANK WITH A FREE TRIAL OF RIVALIQ »

0.025%

Avg. engagement across top
50 publishers


http://go.rivaliq.com/dl-free-trial/?utm_source=rivaliq.com&utm_campaign=beauty-brands&utm_medium=ebook&utm_content=footer
http://go.rivaliq.com/dl-free-trial/?utm_source=rivaliq.com&utm_campaign=beauty-brands&utm_medium=ebook&utm_content=footer

CROSS RSN S & - NGAGEMENT

Average number of posts per day, per channel Average engagement rate per channel
0.66%
Facebook
43.10
Twitter
93.20
Instagram 0.07%
0.04%
2.28 /T —

Facebook Instagram Twitter

Avg. number of posts per day per channel Engagement Rate




FOPRP SO NN | AL DIENCE

Calculated by total followers across Twitter, Facebook and Instagram

o N o v s W=

11.
12.
13.
14.
15.
16.
17.

CNN

BBC

New York Times

Fox News

TIME

The Economist
Reuters

ABC News

The Huffington Post
Wall Street Journal
Forbes

The Washington Post
Mashable

NBC News

The Guardian

USA TODAY

NPR

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.

Wired
Associated Press
CBS News
Business Insider
VICE

Financial Times
Bloomberg News
The Verge

Los Angeles Times
nypost.com
CNBC

Newsweek
BuzzFeed News
Fortune

MSNBC

Mic

The Atlantic

35.
36.
37.
38.
39.
40.
41,
42,
43,
44,
45,
46.
47.
48,
49,
50.

The Hill

The Daily Beast
nydailynews.com
Slate

TheBlaze

Mother Jones

Vox

Salon.com
Chicago Tribune
National Review
FiveThirtyEight
The Boston Globe
Chicago Sun-Times
The Week
RealClearPolitics

AXios
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Calculated by average engagement rate per post across all Facebook, Twitter, Instagram

o N o v s W=

11.
12.
13.
14.
15.
16.
17.

Mic

Mother Jones
Axios

BuzzFeed News
USA TODAY
MSNBC
National Review
Vox

The Week
TheBlaze

The Huffington Post
Fox News

ABC News

NPR

The Hill

The Atlantic

nypost.com

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.

VICE

The Daily Beast
NBC News

The Washington Post
The Verge

Los Angeles Times
Chicago Sun-Times
BBC

Salon.com
nydailynews.com
RealClearPolitics
CBS News

Chicago Tribune
Slate

The Boston Globe
FiveThirtyEight
CNN

35.
36.
37.
38.
39.
40.
41.
42.
43.
44.
45.
46.
47.
48.
49.
50.

Business Insider
Mashable

CNBC

Wired

New York Times
The Guardian
Forbes
Associated Press
TIME

Financial Times
Fortune

Reuters

The Economist
Bloomberg News
Newsweek

Wall Street Journal
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Calculated by average engagement rate per post on Facebook

Mother Jones | — IR 0.688%
The Hill I 0.510%
Axios T 0.379%
Mic . 0.359%
Fox News NN 0.177%
MSNBC N 0.166%
USATODAY N 0.161%
BuzzFeed News [N 0.148%
Vox N 0.143%
NPR N 0.136%
National Review NN 0.135%
The Washington Post NN 0.127%
FiveThirtyEight I 0.127% 0.079%
The Huffington Post [N 0.127% Avg. Facebook engagement
ABC News B 0.120% across top 50 publishers
Associated Press NN 0.103%
Chicago Tribune NN 0.094%

The Week
Slate
The Blaze

I 0.088%
I 0.085%
N 0.079%
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Calculated by total Facebook fans as of April 25, 2017

BBC

CNN

Fox News

New York Times
TIME

ABC News

USA TODAY

The Huffington Post
NBC News

The Economist
The Guardian
Business Insider

e 40,970,132
e 27,289,192
e 15,279,774
e 13,824,864

e 11,970,370

I 11,190,711

I 9,542,776

e 9,370,938

Il 8,953,008

I 7,976,604

N 7,354,313

I 7,250,396

VICE

NPR

The Washington Post
Wall Street Journal
Mashable

Forbes

CBS News

New York Post

I 6,557,903
I 5,948,906
BN 5,776,959
I 5,638,321
I 5,561,572
B 4,600,252
B 4,140,365
B 4,001,922
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Average number of Facebook posts per day,
per post type

Status Update

0.04
Video
5.09
Link
46.70 Photo
0.77

Avg. number of posts per post type, per day

@ Status Update @ Video

Average engagement rate per Facebook post type

0.15%
0.10%
0.08%
I 0.06%
Status Update Video Photo Link

Engagement Rate

@ Photo @ Link
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Calculated by engagement rate per post across all Facebook posts across the top 50 media

companies
Top Landscape Posts © Manage Columns...
Published At & Post Eng. Rate ~
m CBS News
4 EARLIER: Ashton Kutcher gives emotional testimony while discussing the child
Feb 152017 trafficking of a 7-year-old girl at Senate hearing. http://cbsn.ws/2IPojY4 36.9%
4:16 PM
Ashton Kutcher chokes up at Senate hearing($'
(Z'View on Facebook
gl CNBC
IET  This hi-tech cushion stops babies from crying.
Feb 14 2017 29.9%
12:00 AM Parents say this cushion stops their babies from crying(Z' '
(Z'View on Facebook
Mashable
A construction company printed an entire house in 24 hours and it only cost
Mar 3 2017 $10,000.
2:02 PM £

https://www.facebook.com/mashable/videos/10154991052664705/ ('
(Z'View on Facebook
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Capitalize on Native Video like CBS

CBS News had the most engaging post in the 90 days
period that we studied, for numerous reasons:

1. Facebook’s algorithm favors long-form videos (that is,

videos that are more than 90 seconds long). This
means that videos get higher-positioning in the news
feed than other post types.

2. A celebrity in your video never hurts

3. People tend to share and engage with more emotive
content - we see this in the higher engagement rates

enjoyed by most nonprofits too.

@ CBS News
g4 15 February -

EARLIER: Ashton Kutcher gives emotional testimony while discussing the
child trafficking of a 7-year-old girl at Senate hearing.
http://cbsn.ws/2IPoJY4

d—-_

56M Views
s Like W Comment # Share 9 B
OO :: Matt Martin and 629k others Top comments ~

820,022 shares 34k comments



http://www.businessinsider.com/facebook-leans-toward-long-form-video-2017-1
https://www.rivaliq.com/resources/non-profit-social-media-engagement-report/

Go LIVE like The Hill

Facebook’s live video feature is giving media companies
the opportunity to connect with their followers in real
time.

Facebook’s own data shows that people are 10 times

more likely to comment on live video than regular video.

The Hill's live broadcast of the Betsy DeVos vote had a
16% engagement rate - that's almost 23x the average

engagement rate across the 50 companies we studied
(0.07%).

For tips on how you can use Facebook Live, check out

our blog.

The Hill was live.
31 January - #

WATCH LIVE: Senate Education Committee votes on the nomination of
Betsy DeVos for Education secretary.

2.2M Views

e Like @ Comment # Share - 24
) Oo Pat Rigdon, Jerri Stanley and 62k others Top comments ”
13,179 shares 98k comments



https://newsroom.fb.com/news/2016/04/introducing-new-ways-to-create-share-and-discover-live-video-on-facebook/
https://www.rivaliq.com/blog/6-ways-leverage-facebook-live/
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Make sure your images tell a story

Mother Jones's post is a classified as a ‘link’ post type,
but it outperforms the average engagement rate for
links (0.06%) by 31x, with an engagement rate of 19.2%.

This post is particularly effective because, as they say, a
picture is worth a thousand words. In fact, the picture IS

the story in this case.

All too often, media companies run with a generic image
that bears little relevance to the story they're trying to
tell. There's a lesson to be learned from Mother Jones:

images matter - sometimes more than words.

("' -d Mother Jones

Ll 23 March - @
Not. A. Single. Woman. Was. At. The. White. House. Meeting. On.
Women's. Health.

What's missing from this photo of politicians deciding
the future of women's health?

Anyone?

MOTHERJONES.COM

iy Like @ comment # Share . v

] o % Betsy Strausser, Lorraine Bucklew and 91k others Top comments *

182,391 shares 10k comments
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Boost your posts like Mic

Mic is a relative newcomer to the publishing space,
founded in 2011 as a millennial-friendly news site. In the
90 day period that we studied, Mic enjoyed an 18.2%
increase in its audience size, growing to a total Facebook
following of 3.36 million.

It's likely that, given the millennial focus, Mic has strong
organic Facebook growth. However, our machine-

learning algorithm detected a number of ‘Likely-Boosted
posts.

Mic has a trend when it comes to boosting: they do it
once a week, usually on video that they've produced
themselves. It sure seems like an effective strategy to
acquire followers and increase engagement.

Check out our blog on boosted post best practices.

ABC News

BLOWN AWAY: 4-year-old girl gets caught by a
wind gust when trying to open her front door on a
windy day in Ohio. "She is perfectly okay and
laughing...

9.22%

4-year-old girl swept off her feet by fierce Ohio winds('
(Z'View on Facebook

Mic
Are all white people racist? Yes, of course they
are. Let us explain.

Racism is a spectrup

(Z'View on Faceboolf § Likely Boosted
The Hill
WATCH LIVE: Senate Democrats are holding

the floor all night to protest the nomination of
Betsy DeVos for Education secretary.

9.21%

8.61%

LIVE: Senate Dems protest Betsy DeVos(Z'
Z'View on Facebook
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TOP 20€INSTAGRAM ENGAGEMENT

Calculated by average engagement rate per post on Instagram.

BuzzFeed News I 3.336%
RealClearPolitics GG 2.577%
National Review [ e 2.455%
Mic . 2.223%
Vox . 1.693%
nypost.com N 1.614%
Fox News [ 1.508%
Associated Press I NN  1.327%
Slate N 1.128%
The Hill I 1.109%
Los Angeles Times NN 1.107%
NPR I 1.099%
Mother Jones N 1.096% 0.066%
The Verge NN 1.033% Avg. Instagram engagement
The Boston Globe N 0.968% across top 50 publishers
Chicago Tribune NN 0.940%
The Atlantic NN 0.878%
Bloomberg News [N 0.814%
The Huffington Post [ NN 0.793%
The Guardian NN 0.746%
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Calculated by total Instagram followers as of April 25, 2017

TIME

BBC

CNN

New York Times
Forbes

Fox News

VICE

Reuters

The Huffington Post
NBC News

The Economist

Wall Street Journal
Business Insider
ABC News

The Verge

USA TODAY

The Guardian

The Washington Post

N 3,864,975
. 3,570,092
N 3,202,218
. 2,546,097
e 1,644,824
. 1,277,603
. 1,241,679

I 1,177,643

. 1,025,821

I 1,024,705

. 972,804

I 855,033

I 823,160

I 708,251

N 697,854

I 693,595

I 623,435

I 611,280

Wired
Mashable

I 538,639
I 459,005
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Average number of Instagram posts per type Average engagement rate per Instagram post type
0.75%
Photo
1.62

0.49%

Video
0.66

Video Photo
Avg. number of posts per post type, per day Engagement Rate




INSTAGRAM TOP POSTS

Calculated by engagement rate per post across all Instagram posts across the top 50 media

companies
Top Landscape Posts Manage Columns... | Export v
Published N Eng. Eng. _
At % ||t Total ~ Rate
Salon.com
S Terray Sylvester/Reuters One of the saddest early progressive losses in the first
e Y
month of Trump's presidency was any hope that the protests at... 163 37.8%
11:49 PM PR cy yp P
(Z'View on Instagram
BuzzFeed News
This dad gave his son the best pep talk BN\ oy
Marad 20at _ e 144k 343%
3:56 PM (Z'View on Instagram YOU GOT
BULLIED
TODAY, HUH?
. Mic
Mic :
oy SEBT The first-ever transgender doll is here.
e
7:18 PM (Z'View on Instagram 2K 26416

INTRODUCING

THE FIRST-EVER
TRANSGENDER DOLL

Download our free Ultimate Guide to Instagram Marketing for more Instagram inpiration!



https://www.rivaliq.com/resources/ultimate-guide-to-instagram/?utm_source=rivaliq&utm_medium=ebook&utm_campaign=news-media-report-2017&utm_content=text

INSTAGRAM BEST PRACTICES

Understand that Instagram is
fundamentally different

Instagram is unlike other social channels in that you
cannot place links in your posts. Considering that across
the companies we studied, links were the most
common post type on Facebook (88% of posts) and
Twitter (50% of posts), this puts more of a burden on
social media teams to create more video and photo

content than they ordinarily do.

Because publishers can't link to their article from
organic Instagram posts, they're forced to think
differently about the sort of content followers will
engage with. Of the highest-engaging posts we studied,
most were feel-good stories such as this one from
BuzzFeed News. The best-performing media companies
are recognizing that Instagram isn’t a place their
followers to go news - it's a place they go to feel good.

@ buzzfeednews @ Follow

A 7-Year-Old Who Lost All Her Hair
Celebrated "Crazy Hair Day" In The
Best Way Possible

i

,'
/

?
| '\z
- 2

@ 79.8k likes @ 686 comments

Earlier this year, 7-year-old Ginessa lost all her hair due to alopecia, but that
doesn't stop her from slaying %

APRIL 8




INSTAGRAM B

4ad  foxnews @ Follow

Work with the platform, not against it
p g ‘,7 | % = S — ,Mi .'I3u.;'.—-!’):', is ox.m
liEV'!? ‘ Riikee Coun ~‘ 11T

via S!o’ yidl
i J

As we noted in the previous page, Instagram doesn'’t
allow links to be placed in organic posts, preventing

media companies from generating website traffic.

Fox News found a way to tell their story within the
platform itself, creating a short video news story,
complete with captions (because who listens to video _
anymore?). |

",‘I\

She even gave the boy
her own jacket
to keep warm.

This was Fox's highest-performing post, engaging
88,900 people in total.

P 918.3kviews @ 1,785 comments

A #Milwaukee bus driver is being praised for rescuing a five-year-old boy
wandering alone at night, wearing nothing but a T-shirt, shorts and socks.

MARCH 17

Download the Ultimate Guide to Instagram Marketing



https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi

Tick all the boxes like the Boston Globe

The Boston Globe doesn’t usually see huge engagement
figures - their average engagement per post sits just
under 1% - but this post scored a massive 7.36%. Let's
look at some of the boxes this post is ticking:

1. Great, original imagery from the Globe’s
photojournalists

2. Eight diverse but relevant hashtags (studies show
seven is the optimum number)

3. This post is relevant to the Globe's primary audience
- Bostonians - but it's also a huge topic with reach
that extends far beyond their regular followers.

Download the Ultimate Guide to Instagram Marketing

% bostonglobe @ Follow

@ 4,722 likes @ 10 comments

See more photos at our new account @bostonglobesports -- Patriots

quarterback Tom Brady howls as he hoists the Vince Lombardi Trophy over
his head. (Jim Davis/Globe Staff) #nfl #football #SuperBowl| #SuperBowl51
#SuperBowlL| #Houston #patriots #patsnation #tb12

FEBRUARY 5



https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
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Speak Millennial

Yes, we're using another BuzzFeed News example here,
When looking through all the highest-performing posts,
80% of them were from BuzzFeed News - they're clearly
doing something right when it comes to Instagram.

As the youngest-skewing social media platform (bar

Snapchat), Instagram is the place where millennial and
Gen Z spend a lot of time. So it makes sense that
BuzzFeed is making use of emojis to generate some cut-
through in the crowded Instagram feed.

Of course, this post’s performance (7.76% engagement)
is due to more than emojis - it's following BuzzFeed
News's social strategy of sharing feel-good content in
the right place at the right time.

Download the Ultimate Guide to Instagram Marketing

buzzfeednews ©
Canby, Oregon

A Dog Helped This Little Boy Learn To
Love His Spots And It’s Quite Possibly
The Purest Friendship Ever

Follow

@ 32.4k likes @ 357 comments

Carter Blanchard's vitiligo used to make him anxious. But that all changed
when he became pals with Rowdy, a doggo with the same skin condition &’
MARCH 22



http://www.pewinternet.org/2016/11/11/social-media-update-2016/
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi
https://goo.gl/G9Ucoi




TOP 206 PWIHFFER ENGAGEMENT

Calculated by average engagement rate per post on Twitter

Mic T 0.100%
Axios I 0.099%
Vox N 0.036%
BuzzFeed News [N 0.031%
Mother Jones [N 0.030%
MSNBC N 0.029%
National Review [ 0.028%
TheBlaze NN 0.022%

nydailynews.com
The Hill

Fox News
RealClearPolitics
VICE

The Daily Beast
The Verge
FiveThirtyEight
nypost.com
Salon.com

ABC News
Associated Press

IS 0.016%
I 0.016%
I 0.013%
B  0.012%
B 0.011%
B 0.011%
B 0.011%
BN 0.010%
BN  0.009%
B 0.008%
B 0.008%
B 0.008%

0.004%

Avg. Twitter engagement
across top 50 publishers



TOP 206 TWITTER AUDIENCE

Calculated by total Twitter followers as of April 25, 2017

New York Times
CNN

The Economist

BBC

Reuters

Fox News

Wall Street Journal
TIME

Forbes

Associated Press
ABC News

The Huffington Post
The Washington Post
Mashable

Wired

NPR

The Guardian

CBS News

e 35,539,341
e 33,757,537
e 20,238,402
. 19,306,730
e 17,491,963
e 14,242,845
e 13,785,513
e 13,718,256
. 12,521,357
e 10,563,543
- 10,161,159
I 9,928,280

e 9,857,654

N 8,714,304

I 8,669,639

N 6,924,448

N 6,449,998

I 5,729,842

NBC News
Bloomberg News

I 4,650,728
B 3,888,015
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Average number of Twitter posts per post type Average engagement rate per Twitter post type

Link 0.017%
46.70 Status Update

0.58

0.011%

0.005%

0.004%

280 4310

Status Update Photo Video Link
Avg. number of posts per post type, per day Engagement Rate
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Calculated by engagement rate per post across all Twitter posts across the top 50 media companies

Top Landscape Posts Manage Columns... | Export v
Published = Eng. . Eng.
At % | Fost Total ~ Rate

nydailynews.com @NYDailyNews
Beyond race discrimination, Fox News employee Monica Douglas says ex-comptroller Judy Slater

Apr 42017 mocked her for being a... twitter.com/i/web/status/8... 1.19k 59.5%

2:52 PM
https://twitter.com/i/web/status/849273596396658688 (7'

(7'View on Twitter

\ AXios @axios
Mar 31 2017 Michael Flynn in September: "When you are given immunity, that means that — S

12:08 AM you've probably committed a crime." pic.twitter.com/w5wir35ZfX

(Z'View on Twitter

\ Axios @axios
Feb 21 2017 "If you can answer any of that, I'll sit down and shut up like Elizabeth Warren."

9:53 PM v I constituent to Mitch McConnell pic.twitter.com/M3hPrvkUmF 7.55k 20.3%

(Z'View on Twitter
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Focus on photography like Axios

Axios is the newest media company on the block - it
began in 2016 with a ‘reader-first’ mission that
disavowed traditional tactics such as click-bait titles or

banner ads to grow their revenue.

Axios has quickly grown their Twitter following through
high-performing posts with an average engagement rate
24x the industry average.

One thing that all their top performing posts have in
common? They're images. These posts also include
short, succinct commentary that provides context and
engages users.

Post

AXios @axios

Michael Flynn in September: "When you are given
immunity, that means that you've probably
committed a crime." pic.twitter.com/w5wir35ZfX

(Z'View on Twitter

AXios @axios

"If you can answer any of that, I'll sit down and shut
up like Elizabeth Warren." - constituent to Mitch
McConnell pic.twitter.com/M3hPrvkUmF

(Z'View on Twitter

Axios @axios

Mulvaney: No evidence that after-school programs to
help kids get fed improves performance.
pic.twitter.com/ShsSeatmMs

(Z'View on Twitter

AXios @axios

Comey: Russia's goals in 2016 were to hurt U.S.
democracy, hurt Hillary Clinton and help Trump
pic.twitter.com/IFSIRnsNN1

(Z'View on Twitter

Eng. Total ¢

11.8k

7.55k

6.66k

5.64k

Eng.Rate v

23.6%

20.3%

15.5%

12.8%
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TWITTER BEST PRACTICES

Break through the noise with photos and
videos (and challenge the status quo a little)

Mic sees the highest Twitter engagement rates of any
publisher across the 50 outlets we studied. When we
delved deeper into the data, we found that their
highest-performing posts tended to share one thing in
common - they broke from the regular media narrative
and challenged the status quo.

Mic's top posts were also overwhelmingly visual, in that

16 of their top 20 posts were either photos or videos.

&
Mic = W Follow
@mic

This is interesting because across the entire landscape

You're more likely to be killed by a white man than a Muslim
terrorist.
10:11 AM - 11 Mar 2017

of companies, Status Updates were the best performing
post type. However, when you examine the most - =

“« 7.625 7,592
engaging individual posts, from the most engaging

publishers, photos and videos tend to win the day.
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If you're going to post a status update,
make sure it's BREAKING

Status updates overall tend to be the most engaging

post types on Twitter - but when you dive into the top
updates, a common thread appears.

Breaking news is the most appropriate content for a
status update: it's happening too quickly to write an
article, but you want to get the information at there as
quickly as possible.

Keep it short and informative, and skip the hashtags;
Twitter’s trending topics will pick it up regardless.

These three example posts experienced between 190x
and 350x the average media company engagement
rate.

The Associated Press W Follow

BREAKING: US appeals court refuses to reinstate Trump's ban on
travelers from seven Muslim-majority nations.
3:14 PM - 9 Feb 2017

4« 1337929 W63215

M cnec @ [ W Follow
may (“CNBC _

BREAKING: Seattle judge says state has standing to sue over
Trump's immigration order, grants temp. nationwide restraining
order -Reuters

3:47 PM - 3 Feb 2017

4« 136883 12352

Mic & [ W Follow ]
@mic

LATEST: judge in Brooklyn rules that people can't be
detained at airports.
5:53 PM - 28 Jan 2017

4« tT1,015 1365
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Be inspired by others in your industry

One of the best ways to get ideas for new content or
social strategies is to check out what other institutions

like yours are doing.

You might find that they're having success by using a
specific hashtag, or running a competition that sparks
an idea for you to create your own.

If you'd like to give it a try, you can claim your free 7
day trial of Rival IQ and start tracking other
organizations today.

Claim your free trial. No strings attached. »

Dashboard

Glossier at a Glance (Last 30 Days) ©

SOCIAL AUDIENCE O POSTS PER DAY O

442k 5.8
+6% vs. previous period Most Posts: Facebook (3.6/day)

Go to Cross Channel Overview >

INTERACTIONS PER POST

Export

RANKED SEQ KEYWORDS O

2.75k . 525 .-

Most Interactions: instagram 33 wards on Page 1

Competitive Context © Export v
BIGGEST GROWTH IN SOCIAL AUDIENCE Last 7 Days
L'Oréal Paris L'Oréal Paris +7.10%
=
+7.10%
Glossier +1.38%
=
Go to Cross Channel Overview >
BEST AVERAGE ENGAGEMENT RATE PER POST Last 7 Days
Givenchy Beauty Givenchy Beauty 3.82%
en L e
a 3.82%
Glossier 1.73%
E—

Go to Cross Channel Detalled Metrics >

BEST SOCIAL ENGAGEMENT Last 7 Days

Kylle Cosmetics Kylle Cosmetics 8,071,951
8,071,951
z 2 101,377
Go to Cross Channel Overview >
LARGEST ORGANIC KEYWORDS Last 7 Days
MAC Cosmetics MAC Cosmetics 63,143
63,143
Glossier 525
Go to SEQ Keywords >
BIGGEST MONTHLY ADWORDS SPEND (APPROX.) Last 7 Days
Caovergirl Covergirl International 186,511
International a1
186,51 1 Glossler 558
Go to SEM Overview >
Top Posts (Last 7 Days) & Export v

By Engagement Rate By Engagement Total

Go to SEO Keywords >

Recent Alerts & Export v
Algenist Dec 15
Had a Breakout Tweet with 453
interactions
Open Alert
Algenist Dec15

Grew their Tweet Engagement Total
by +600% in 7 days

Open Alert
Anastasia Beverly Hills Dec15
Changed their Website Titie

@  OpenAert

[P
- Benefit Dec15
5 ¥ Moved their Facebook Page Likes

P by -16% in 7 days

Open Alert

BiteBeauty Dec 15
Grew their Facebook Post

Engagement Total by +11,944% in 7
f  days

Open Alert

Top Mentioners (Last 7 Days) © ﬁn

F com @Fashi _com
F 2.05M followers
See 1 Mention

B W magazine @wmag
1.38M followers
See 1 Mention

-]
P2 & Garance Doré @garancedore
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ABOUT RIVAL 1Q

Rival IQ is an easy-to-use tool that helps you:

Understand Your Social Landscape
Track results across all social profiles, including

engagement, in influencers, social bios, and sentiment—for
you and your competitors.

Gain Competitive Insight
Conduct competitive analysis in minutes. Monitor your

industry, create benchmarks, and evaluate competitor
activity in time to respond before the market shifts
direction.

Simplify Access to Data
Find comprehensive analytics for all major social channels

and the web, both for your company and your competitors -
all from one source.

Get your free trial »
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